Your tocal pharmacy

BRAND
BOOK

Version - | January 2023 CONFIDENTIAL AND PROPRIETARY © McKesson Canada Corporation



of Conten

Brand'd

Our history.....cceeeveereenees

Our mission

Brand equity

Tagline andsi

Member co-branded logo - preferred

mber co-branded logo - alter

MArketing...oo.oevveeeeneeerereeens

er social media profile

Tagline appliCatioNsS. ... it cevveeeeeeeeeeeireieneeeisessessesseesse s oo

ber website and third party platfo

Brand icon

Member stationery

Typeface







and has become

live a healthy
health care.

R

”IIL.:{N.






N

Feeling better
starts her~®

e Owned & operated .  -al pharmacists
« Service offering based o munity needs
* Accessible, personalized care b.  .id prescriptions

imunity « Ey  ‘tise « Compassion e Access.

ar  _sts: Accessible, knowledge-’ “ruly care about the health
and well-beir g oisthens, potants

PFarmac, lcoming, reassuring en”  nment witt.  ‘vices tailored to the ne
of the L ' community

.onal skills: Personalized care "*h he and wel’ ;s at the core of everyday pi.

g




TAGLINEL

Your local pharmacy®

This is cial | line and should be used whenever possible in national marketing efforts, in
conjunction h the brand logo. For example, it should be d in social media po digital media, and OOH.

SLOGAN

Feeling better starts here”

The slogan is supplementary and can be used in pharmacy design and local marketing materials.
For example, it can ised in window graphics, on a pharmacy wall, or on a direct mailer.
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Viro patients. The brand colour and icon are prominent

pick up

PAINT COLOURS

Primary walls

head and accent walls

BENJAMIN MOORE
BRILLIANT BLUE 2065-,

ALTRO
HAMPTON GREIGE
6"X 48" PLANK

ALTRO
ASHER
12"X 24" TILE

more detaileg e design information and guidelines, plea Rob Hawes at rob.hawes@mckesson.ca
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M 10 97
Y 95 7
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sle blade icon library.

health & personal care active living household : convenience gifts

more detaileg e design information and guidelines, plea Rob Hawes at rob.hawes@mckesson.ca
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+ 15% Off Over-the-Counter Items*
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