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TAGLINE

Your local pharmacy®

This is the official brand tagline and should be used whenever possible in national marketing efforts, in
conjunction with the brand logo. For example, it should be used in social media posts, digital media, and OOH.

SLOGAN

Feeling better starts here”

The slogan is supplementary and can be used in pharmacy design and local marketing materials.
For example, it can be used in window graphics, on a pharmacy wall, or on a direct mailer.
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PAINT COLOURS

Primary walls head and accent walls
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more detaileg e design information and guidelines, plea Rob Hawes at rob.hawes@mckesson.ca
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