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The secondary logo consists of the positive Remedy'sRx wordmark on a t
primary logo is not possibie

The logo is a registe

When spelling

is defined as X which is the

Y‘

ent it. It is the preferred logo in all cases.

ground. The secondary logos

ed or misused.

be used if using the

ase "R"in Remedy'sRx.
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ster brand recogp b j stons of the logo may be used. Examples of

Do not stretch, deform or change Do not use ™ instead of ®

the proportions of the log

odify logo colours

John’s

RemedysRx.

ditional graphics or words

Do not modify the font Do not use the old logo with t: Do not use old versions of th




mations

Kimum impact, protect brand integrity, ster brand recogp

itted lo lary logo

stons of the logo may be used. Examples of

medysRx.

odify logo colours

0a
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John’'s
¢ Remedys

Don jitional graphics or words

dysRx

The Local Drug Store~

Do not modify the fo, Do not use the old logo wi Do not use old versions of,




go is versatile and can be used on antur background, frg rk. It ferred logo in all circumstances.

Rem 1ysRx. Re”
\ -

RemedysP

RRECT APPLICATIONS
remove the green rectg @ 0go.

X Remed VSR RemedysRx

- AT

‘ » RemedysRx RemedysRx.
4

es, the brand team may authorize specia s. Please contact marketing@mckesson.ca i

.



In certain co-brandi where all"other logos are in kn black knockout logo can b

RemedysRx RemeQ

es, the brand team may authorize specia s. Please contact marketing@mckesson.ca i




r sta lined below must be followed to ensure the look

OUR

RRx Light Green
CMYK 59/0/100/7

White
CMYK 0/0/0/0
RGB 255/255/25

#FFFFFF

CMYK 63/53/47,
RGB 99/101/106
#63656A
IS Cool Gray 11 PMS Cool Gray 10

RRx Tint #2
CMYK 47/0/82/0,
RBG 145/204/9
#91CC60
PMS 367C

RRx Tint #4
CMYK 17/0/26/0
RBG 212/232/198
#D4E8C6
PMS 7485C




applica

Y‘

: can red or misused. Generally, the tagline lives on

some exceptions. The font ans bold, and written in
acy®

IQ Your 1 % ) rmacy®

Do not u font

,the tagline is a registered trademark esson Canada
its own Within a given environment and not in proximity to the logo, alt

sentence case with the ::Lwhte.

RECT APPLICATIONS




s the brand icon for Remedy'sRx. It re ts strength, stabili olec ction to pharmacy practice. It should be used

possible, to increase brand recognition and differentiation. The be pointing up and have ro
It can be used either as ine or filled, in any of the brand coloursyWhe

INCORRECT APPLICAT,

Do not use a different
colour fill than outli

Do not use pointed
corners
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se type size and abli ierarchy of information. Use Arial for desktop

Used in all print

old

copy
ABCDEFGHI
dans Reg TUVWXYZ
abcdefghijkimnopgrstuvwxyx
ABCDEFGHIIKLMNOPORSTOVMXYZ 23456789
abcdefghijkl r XYX oto Light Robo

0123456789 ftalie

oto Regular Roboto
lic

Roboto Bold Roboto
Bold italic

PT Sans Regular
PT Sans Italic
PT Sans Bold

Italic
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ith cool, neutra otos armacists with authentic expressions, interacting

: jacy phot
our pharmacy photography is bright an

with patients.




festyle photography is modern an entic with cool,

them in their daily environments.

-

ifestyle photg purchased stock images and may only b e banner or its members.



Primary logo horizontal

Guardian RemedysRx
Do not crop the logos v

Guardian RemedysRx ’

ot change order colour rectangles
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0 Viro patients. The brand colour and icon are prominent
N oring complement the Chantj alls.

pick up

PAINT COLOURS

Primary walls

head and accent walls

BENJAMIN MOORE
PARADISE GREEN 2031

ALTRO
ASHER
12"X 24" TILE

ALTRO
HAMPTON GREIGE
6"X 48" PLANK

Rob Hawes at rob.hawes@mckesson.ca

more detaileg e design information and guidelines, plea



shop cate

Op category has an associated colour a ily of icons.

CATEGORY COLOU

HEALTH & CTIVE HOUSEHOLD ¢ CONVENIENCE
WELLNESS

C 55 100
M 10 97
Y 95 7
( il

ORY ICONS

Here are some of the i

Q

sle blade icon library.

health & personal care active living household : convenience gifts

more detaileg e design information and guidelines, plea Rob Hawes at rob.hawes@mckesson.ca



All exterior signage must be sent to Rob.Hawes@mckeSson.ca for approv:
amount of colour recognitiemsand creates consistency across the netwagk” |
Remedy'sRx logo.

SIGN BOX

PAINT OUR

Sign box and trim

BENJAMIN MO@

or more detailed design information and guidelines, p

VINYL COLOURS

BRILLIANT G

ob Hawes at rob.hawes@mckesson.ca *In certain circu

ay authorize special exceptions.

Channel
lettering
side view




erred. g on the pharmacy name and the size and structure

ame lettering size, to acco

DIUM OR DARK BUILDING S

Xx. LamelgsRx. PHARMACY SAMPLE" © R¢  1edyoix. PHARMACY
A A =
pLexx | RemedysRx.

SAMPLEXX ,:medy’st PHARMA
v

or more detailed design information and guidelines, p ob Hawes at rob.hawes@mckesson.ca. *In certain circ es, the brand ay authorize special exceptions.
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y options to choose from for window ,including lifestyle
formats. The standard recommended application is a balanced mixture of

w decals

X

arma Yy, and graphics, in both vertical and horizontal
ons, as pictured below.

To access artwork files, jecals, please e-mail Rob.Hawes@ esso

blood pressure checks
ister packaging
foot care
home health care
mobile app

RemedysRx
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phar e. This logo is meant for use in print and digital

ded logo in all circumstance ar co-branded logos that
Uire approval from the brand

ications, such as flyers, postcards, social media, etc.t is the preferred
contain a member's existingagraphic logo are assessed on a case-by-case ba

The height of the ph
The font is PT Sans

which is the same height e distance b en the baseline of the Rem
etters are capitalized. |ffusing the dndary | the pharmacy name mus

bottom of the top serif.

d white and

N

a8 -
" emedysP .
Re medysRx PHAR AcYNAME ®» X B

Rernéd yslx, thta A R( v dycRx.

Horizontal Stackeg Pr. "MACY
g

e pharmacy g 5, especially longer ones, may require ex

|

Vertical Stacked

or assistance with creating your pharmacy-sp 0, pled

.



er co-bra

deline for co-branding the Remedy'sR
logo be respected and the maximum height of the independent pha
print and digital applicatj

Horizontal co-brande

Vertica

RemedysRx

alter the order or proportions

es, the brand team may authorize specia



Send an e-

00:00am -

Name of Pharmacy

Address Line 1
Address Line
2X1X 1X1
000-000-0000

.

For other marketing

Month XX

« Complimentary Refr

+ Family Games and Activi
+ Diabetes Consultations
+ Blood Pressure Consultations

+ 15% Off Over-the-Counter Items*

Y‘

isb . Materials that are consistent with brand guidelines

DICATION
NAGEMENT
DE EASY

NAME u.
PHARMACY
NOW OPEN

NAME OF
PHARMACY



] be L stacked member logo, and can be generated
es available for download on eting Toolbox.

If you require assistan eting@mckesson.ca.

VN

Home

RemedysRx
SAMPLE

PHARMACY ' | \..- ' BN 1edy’SRX

- :ﬁee(ing begger starts here®

By i
~

Qv Q Search for posts on this

Community See All

Community Invite your friends to like this Page



st precede the banner
ebsite must comply

with all guidelines as g

L QUIREMENTS
1. The following fine pgxi

Remedy'sRx® is us
does not have the en

2.The address and contac
THIRD-PARTY PLATFORMS

the approved member logo
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s, letterheads, and

er statio

or downloaded on the Marketing Toolbox.

deline for member stationery. Busine an b

To access the Marketing Togkbex, visit the McKesson portal and click on,Ma arketing Toolbox.

me of Remedy'sRx Phar

RemedysRx fress Line

T:000-456-7890
Designation F:000-456-7890
Pharmacist & O M: 000-456-7890
royalcarecompounding TF: 1-000- 456-7890
www.website.com

117 - 4190 50 Street, .minster Prairie North Plaza
Fort Saskatciiewan, SK V4W 3R2

Stony Pl B Compounding Pharmacy John Smith | Pha

117 - 4190 50 Street, Lioydminster Prairie North Plaza
Fort Saskatchewan, SK VAW 3R2 PharmD

ity, Prov X1X 1X1
w: www.website.com

E-mail signature

v

Letterhead








